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Abstract

Today's economic and trade competition is intense due to the economic

conditions. The economy is changing and fluctuating with uncertainty. Including under an
environment of increasingly intense business competition in terms of introducing new
products to the market. Responding to customer needs in a timely manner has become a
driving force for companies or organizations to focus on trying to find ways to create a
competitive advantage over business competitors.

By adapting and developing one's own abilities and respond and create satisfaction
for customers, resulting in the business being able to survive in today's fierce competition.
Improving innovation capabilities to cope with ongoing changes in order to accelerate the
growth of investment in innovation, connecting with the utilization of research, especially
in the Thai private sector, which has a higher proportion of investment. outstanding
government agencies, including promoting cooperation between the education sector and
the industrial sector will help accelerate the growth of investment utilization. and the
transfer of research and development knowledge from abroad. To create innovative
products that meet the needs of the global market and can use innovation to gain a
competitive advantage in business.

Keywords: Smart Supply chain management, Innovation Capabilities,

Competitive advantage, Innovation performance, Organizational

performance
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(Semi Structure Interview) fTUFUSENDUNIIUTORUIINTIINIU 9 FI0E18 NOUNITIATIEYITRY
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FeUsunm fadl f3duldmvuatagUszasd uasssyUssiiudonfiasdunwallaglduuidn
nuiRnfunmsudstiuamnufidunsounisduniual iedumaduddgfidmarienisuvsiiy
AN

dfidunsidedeuiianiy giferuunlilduuuasuaiu (Questionnaire) Tasifiu
Yoyaanglvideyavosnguiaegis leun nqudaegsidnwmanimainuduais uazannd
flalsrasiiistesesdusznou 5 fu TnensaeuamuanuAaiiuvesiuimsviogusznauns
Lsuma'qLa%uﬁmqmammaﬂuﬁuﬁmﬂmzi’uaaﬂ $1uan 400 au Taensdsraludruiasdunis
dmafetudeyailuvesimeuuvuasunm Tneg3delalfifusuususs (Latent Variables)
Tulinna wardiauedfifuiuusdunald (Observed Variables) nmstinsigvinazduasgy
NaskadIkls 31uau 20 fuds ideyaunldlunsiinseyt wasnnaevanuRgiunsIdusely
IAUENWULYDIUUADUNNALUTENBUAIY

1. m3dsadeyailresgneunuuasuniy Usznaudiedefmauuuulhidonaeuld
Ameuldien leun e o1y sedumsAnu Uszaunsallunsyihau s1eldlededeidion Wudy

2. M3d1TIRANUARTIuTDIRaULUUAB UL

nsdraUssifuiaslduuuaeuay Fudazdssifuasiissiuasuuy (Rating Scale) 5
SLAU MULUUIRRARMIEMATAT9ALATY (Likert Technique)

N9ATINADUAMNINTBILUUABUANEY 11T seAuaenadasEitstaany
ﬁufmqﬂizaﬂﬁﬁaLﬂjjammﬁ%’a (Index of Item Objective Congruence %38 I0C) A1U35AS
294 Rovineli and Hambleton (1996) mﬂmﬂﬁ;@fﬁ'mmmmwaauLLuuaauammi‘if{i’aimsw
Ti3omaeeaevlitesndn 5 au wdnhnanzuuuildandideorvganmuinmen 10C
ANLERT inuTdmuATiBen sl

fofnmdifidn 10C  dwd  050-1.00  Seiaraniians 146

fofamdden I0C i1 050 RosUTulse delulila

AsNAEeUAIILT a3y (Reliability) sumLL‘mJaaua'mImEJazﬁ'lLLwaammﬁa%’N?Tum
wazUsuUsauAlaudaluvinnsmaaey (Pre-test) $1uau 30 yn Aunguiiegsiidmdontfifungy
fhegsiiiinuaniAlndiAssiuussnnsfidesnmsfnwudniumaseunnuidesiuvesuuuasuny
Imsisﬂﬂil,mimﬁwL%ﬁ]gﬂiumimmmmL%ﬁammﬂmsﬁ Tngldfarduuseans uear (Alpha
Coefficient) # Combach (1951) l¢itinausliin Auearimsnaniwiewindu 0.7 dmiuemiide
\@9d1979 (Exploratory Research)

nsMagauLAele

nMsedeuAIAss (Validity) thuvuaeunuitadaduauslienansaiuinuingdnus
RTIAFABUANILMLIZAUTDINIET ANUADAARBILALAIIUATOUAANANTEIUVDIFIUYT b
Usuusaudlatemaumuduugivesenansdfiuinuineinug wdmindussthuuuasuany
fulondalunsaasunmunimdesiu neligidermgy s1umu 3 v Wudnssdeuaunss
:Failom (Content Validity) IneN1IMAviiaNEenASBITENINAINNLAINgUTEAANTITITY
(Index of Item Objective Congruence: 10C) #1135n15U849 Rovineli and Hambleton (1996)
unTREsUAIMIITALTalov nudild anuaenndetuazaseuRquLiieL1e
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muUs ngldinadidviinnuaenndessenittomauuas Ingussasdasnsatvednulldla
(W95a1l NISML, 2548)

mMsmeiewss (Validity) ﬁ%é’]’défﬁ’]Lmuaaumuﬁ'a%ﬁﬁu’tﬁawmaéﬁﬂ?mmm’;ﬁlaau
ANUFENATEY ANATEUARNTBITe AT ui NI luAlalSuUsnuiuziivesen g
fusnuinerdinug vdanduhuuvaeunufiiiunisuuriudaly aneaeuamnimd sady
Tnei{iiormay 3 vy ilonmadeuauaenadesvesdonImlund ssflofiadneliindiau
aenndesiunsionuduusiifesnsianield M3enin mimaaummLﬁaqmu%uﬂf@m
(Content Validity) Tngn1511A1 Index of item objective Congruence (100) § snansradou
ﬂmmwmamuimamwmsmm 3 Iulnan1Inadey mmmaqma‘uaaLuammamaqmsmaau
Aranfisansaveniievnogszning 0.6 - 1.00 aeandasiu idn qrsagey (2543) nd1dr A 10C
grdidunnnimieniity 0.5 Tulvuansdn Femanniuannsoldld uazasnndeatu wassmd
y33ai (2548) na1I1 inawsifnAndianuaenadesvesteranuuar Inquszasdimuanle
wnniwdewniu 0.5 uanei desnudulirnuaenadosiuinguizasd anunsathdesniuly
Tdlunsiiuteyalalaenisldnisiaseiliade (Factor Analysis) 1 EFA 14 a3avaeu Construct
Validity iiensivaeunazdudiumnugniosesnnsiavesdemauitldainmsvumiuissanssa
fudstiamumnzauuazeaseunauevlubmgud

M3AusIUTIUTaYS

ms3selundell Gideldsdunmaiuausadoya Wulumuddudsd

1. My3dedoyaidautuna §338lins3Te s snlaenisuaniuvaeuauneluseald
wislduuvaeunuuuudiannseiind Google Form Wugemsdualiiuguimslundaasy
gaawnssuluiuilundiengaamnssuniany Susensiuau 400 au seozanfildsuuuasuay
nduinUszanas 8 dUansi Taetuannfufidauvasuany Weasuimuanaiuwdfidedallasy
LuvAeUa AL fiTsazAamuynsnadeyamansdmisely et wafildindinsideyanis
adalagldlusunsy SPSS Telusunsy AMOS dmsumsiasensuiuunmsinsisilanaaunis
1A59d579 (Structural Equation Model: SEM) sjﬁﬁ’)"sniwLLwaaummmﬁfﬁ’ﬂL%aﬂ%mmﬁlﬁ%’u
nduRLLATIIAeUMLATURIL auysal LarAIEEUSEEYRILUUABUNILTIVNA $1UA 400
feg1e Anludnsinsmeunduiesar 100 @enndasiuLLIARYE Comery and Lee (1992)

2. mAdadnun lumsitununudeyaBsqunniideldaiaedosdiedutuunis
dunwaluuuialaseaing (Semi-structured Interview) Tnginguszasdvesnmsduntvalifioadng
ANuAnTIVganvedlaTiasAnuduiusaunisiasaiedadelannnnisianisvilgguniu
§aasuzdidenanennuannsanauinngsy anuldiusounanisut sty uasnadiduau
Baufnnssu ethlugussavsnmlunisdniugsie fldeyade wesfans/guimslugsia
gnamnssluasduaiugramnsniluiuiiiaugaamnssumany fueen $1uau 9 fogs lu
nsduNwalIdeudsgndunvainsvaimiiegedey 3 - 7 Tu Walunsdunivallides
1 30 u Wiaa,mwaumnmu,avamuwiumsammwmmsnmwamamammsﬂwummLaiu
goavnssuluiuiidaugaamnssunangTusen 1dud Sminszens Smiavays wosdanin
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